
  

 

FISCAL 2020: THIRD QUARTERLY REVIEW 
 
Celebrat e t he Wines of  Br i t ish Columbia 

reviews t he work of  t he BC Wine Inst it ut e 
(BCWI) and it s member wineries during each 

quart er of  t he f iscal year.  
 

This t hird quart erly review covers act ivit ies 

t hat  occurred during Oct ober,  November and 
December 2019.  
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President & CEO Message 

  

Miles Prodan,  President  & CEO  
 

Loss of  t he current  federal excise exempt ion 

on 100% BC wine wil l  add $5.88/ case cost  t o 
t he winery wit h an aut omat ic increase every 

year! 
 

Earl ier t his mont h,  I sent  not ice of  a 

Canadian Vint ners Associat ion (now known as 
Wine Growers Canada) onl ine campaign 

asking BC wineries,  st af f  and cust omers t o 
send a let t er t o t heir Member of  Parl iament  

(MP) t o help raise t he import ance of  

prot ect ing t he excise exempt ion available 
for 100% BC wines.   

 
To date,  t here's been minimal response t o 

t his crit ical  issue for our indust ry. 

 
Aust ral ia has chal lenged t he federal excise 

exempt ion on 100% Canadian wine at  t he 



World Trade Organizat ion (WTO), arguing 

t hat  Canada discriminat es against  Aust ral ian 
wine sold in Canada by charging excise t ax 

only on import ed wines. 
   

   

What is the excise exemption? 

In 2006,  t he federal government  

exempt ed al l wines made wit h 100% 
Canadian agricult ural cont ent  f rom 

paying excise dut y.  The current  
excise rat e is 65.3 cent s per l it re 

which represent s a savings of  $5.88 

a case. 
 

What's at risk? 
In early 2020,  t he WTO wil l  release 

it s binding rul ing.  A negat ive 

decision wil l  impact  t he economic 
fut ure of  every winery in Canada by 

imposing a new t ax on every bot t le 
of  wine sold in Canada. 

 

What is the solution? 
Aust ral ia has st at ed t hat  it  remains 

open t o agreeing wit h Canada on a 
solut ion ahead of  t he formal 

conclusion of  t he WTO process.  

 
A negot iated set t lement  is possible,  

and t he Canadian federal 
government  should immediat ely 

engage t he Aust ral ian government  

by of fering t o remove t he legislated 
annual indexat ion on excise dut y in 

t he 2020 federal budget ,  in return 
for Aust ral ia dropping it s excise 

exempt ion chal lenge at  t he WTO. 

 
How can I help? 

If  you haven't  already, please t ake 
a few minut es t o send a let t er t o 

your Member of  Parl iament .  We are 

running out  of  t ime - your MP needs 
t o underst and how t hey can help t o 

prot ect  t he excise exempt ion and 
avoid t he serious risks t hat  wil l  

fol low if  lost ! 
   

 

http://click.winesofbc.winebc.com/?qs=cc74bb4bd46f6bbc1c9a0d42dc7fa03f3c6578f6379ee82ae88837816ea53ec72e1db0b265f8831cdfbbb359eb5b6c5f790da60894abb936


Marketing Director Report  
Since t he release of  t he Wine BC 2030 t en-

year st rat egic plan ,  t he BCWI has focused on 
init iat ing st eady implement at ion and 

execut ion of  t he st rat egic recommendat ions.  

An area of  importance ident if ied wit hin t hese 
st rat egic recommendat ions is t he goal t o 

"Elevat e educat ion and sales programs for 
local and internat ional t rade wit h 

informat ion resources t o rival  t he best  in t he 

world."  
 

The Pour More BC program was developed 
and incorporat ed int o current  market ing 

programming t o al ign and support  t his goal.  

The program support s rest aurant s wit h 
current  BC wine l ist ings,  encouraging growt h 

t hrough new l ist ings,  features and 100% BC 
menus.  The program is proving t o be highly 

successful  wit h a cont inuous f low of  new 

rest aurant s signing up and building out  t heir 
BC wine port fol ios.   
 

  

Kim Barnes,  Market ing Direct or 
 

  

   

"Fable Kit chen saw an increase in guest s and 
reservat ions on Wednesday night s,  wit h a 

signif icant  j ump in BC wine bot t le sales.  The 

success of  t he campaign result ed in an 
ext ension of  t he original ly planned durat ion 

for t he foreseeable future. '' 
Chase MacLeod, Sommel ier / Wine Consul t ant ,  

Wine and Hospit al i t y  

 
UPDATE: Chase has cont inued t o add BC wine 

feat ures t o more rest aurant s under his 
port fol io.   
 

  

http://click.winesofbc.winebc.com/?qs=cc74bb4bd46f6bbc7f3346ea7b6e60b24a98b95ec2f7269e6ca15a30993b13e1d5cd1750d47c54559edf60dd04168c939fd261bcf8051a8e
http://click.winesofbc.winebc.com/?qs=cc74bb4bd46f6bbc7f3346ea7b6e60b24a98b95ec2f7269e6ca15a30993b13e1d5cd1750d47c54559edf60dd04168c939fd261bcf8051a8e


Part icipat ing rest aurant s are rewarded and 

support ed wit h BCWI-led f ree market ing 
init iat ives t hat  help promot e t he 

rest aurant s' BC wine l ist ings.  These 
init iat ives include boosted social media 

post s,  t argeted Google Ad words, inf luencer 

blog features,  The Vine consumer e-
newslet t er (20K+) and WineBC.com landing 

page l ist ing part icipat ing BC rest aurant s.  In 
t his last  quart er,  t he Pour More BC 

webpage ranked sixt h out  of  10 on 

WineBC.com. 
 

Trade educat ion t ools are available under 
t he Pour More BC banner for rest aurant s t o 

engage,  educat e and encourage t heir st af f  

t o become leading expert s and ambassadors 
for BC wine.  

 
Does your winery rest aurant  l ist  only BC 

wines or have a BC wine feat ure? Is your 

wine l ist ed in an upcoming rest aurant  
promot ion or feat ure? Cl ick HERE for more 

informat ion and have your part ner 
rest aurant s sign up for Pour More BC t o 

t ake advant age of  f ree benef it s of fered 

t hrough t his successful program!  
 

   

  

 

Communications Director Report  

http://click.winesofbc.winebc.com/?qs=cc74bb4bd46f6bbc689ff7377a802a2f491efef372f5a6565986e6c04499f29659c6332abd6c57bd4be470c5db57be8edee24ab8485f31ce
http://click.winesofbc.winebc.com/?qs=2b3b45e272ecde967cb4b7266f4dd2ff1e02ed08e036df002355a56925d4023f70a88de6ee171282c15f84497da0f2250b7990641dce32fc


During t he t hird quart er,  t he BCWI welcomed 

42 acclaimed int ernat ional and nat ional wine 
writ ers,  sommeliers,  wine direct ors and 

buyers f rom t he US, UK, Shanghai,  Hong 
Kong,  Albert a,  Ont ario and Brit ish Columbia 

in region for media-relat ed act ivit ies 

including t he t hird annual Wine BC BootCamp 
and pre-famil iarizat ion media t our,  and t he 

f if t h and f inal  Judgment  of  BC t ast ing 
fol lowed by an indust ry dinner wit h keynot e 

speaker St even Spurrier and BCWI member 

wineries.   
 

The BCWI was t hri l led t o welcome back 
acclaimed wine expert  and honorary guest ,  

St even Spurrier,  t o part icipat e in t he f inal 

Judgment  of  BC t ast ing on Oct ober 29 at  t he 
Pent ict on Lakeside Resort .  St even was j oined 

by 32 t op wine professionals f rom around t he 
world and across t he count ry t o t ake part  in 

t he ful l -day bl ind t ast ing assessing four of  

BC's celebrated grape variet als:  Riesl ing,  
Chardonnay,  Pinot  Noir and Syrah.  
 

  

Laura Kit t mer,  Communicat ions Direct or  
 

  

  

St even Spurrier,  Decant er  Magazine 
 

The Judgment  of  BC was once again curat ed 
and moderated by DJ Kearney,  culminat ing in 

an indust ry dinner host ed at  Poplar Grove 

Winery bringing member wineries t oget her t o 
t ast e,  mingle and celebrat e BC wine wit h our 

honorary guest s and keynot e speaker Steven 
Spurrier.  The f inal  Judgment  of  BC result ed 

in 65 art icles generat ing $243,853 in unpaid 

media,  reaching 26 mil l ion in circulat ion and 
earned a subst ant ial 265 social  media 

ment ions wit h an onl ine reach of  more t han 
13,700 and 555,800 impressions. 

 

Since t he f irst  st aging of  t he Judgment  of  BC 
in 2015, t he BCWI has host ed t op 

int ernat ional and nat ional wine professionals 
every year t o part icipat e in t he benchmark 

t ast ing.  To date,  t he Judgment  of  BC event  

has result ed in more t han 210 art icles 
generat ing $611,683 in unpaid media,  

reaching more t han 89 mil l ion in t op media 
out let s including int ernat ional publ icat ions:  
   



Decant er  Magazine,  Jancis Robinson,  Wine 

Anorak,  Forbes,  Hawk Wakawaka Wine 

Reviews,  The Wine Review,  The Buyer  and 

more. 
 

"Since I was last  in Brit ish Columbia in 

2015,  what  I'm seeing is increasing 
commit ment ,  invest ment  and qual it y.  

Seeing t he vineyards showed me how 
ext raordinary some of  t hese vineyard sit es 

are.  The purpose of  t erroir is t o al low t he 

grape variet y t o express it self  and BC does 
t hat  wel l . " 

St even Spurr ier ,  Decant er  Magazine.  
 

   

  

"At  t he t op level,  t here's now a st rong f ine wine dimension coming f rom BC, which I t hink is 

quit e excit ing.  Over t he last  f ive years,  we've seen quit e signif icant  st rides. " 
Dr Jamie Goode, Wine Anorak Global  Wine Journal .  

 
WineBC Boot camp image gal lery.  

Judgment  of  BC result s,  image gal lery and indust ry dinner image gal lery.   

 
Spring Canada House Tasting in London,  UK 

The BCWI worked wit h t he High Commission of  Canada in t he Unit ed Kingdom and t he Wine 
Market ing Associat ion of  Ont ario t o present  a Wines of  Canada drop-in t rade t ast ing of  BC, 

Ont ario and Nova Scot ia wines on November 11,  2019,  at  Fare,  London. Addit ional bot t les of  

wine f rom t he ProWein Ancil lary event  2019 were col lat ed and used for t his t ast ing.  Nine BC 
wineries wit h current  availabil i t y in t he market  were showcased, bringing out  63 t rade,  50 

per cent  of  which were sommeliers f rom some of  London's t op rest aurant s and a handful of  
at t endees f rom Michel in-st arred rest aurant s out side of  London. 

 

"I t hought  t he t ast ing was a revelat ion,  t he reds were ent irely new t o me, had absolutely no 
idea t hat  Canada was producing reds of  t hat  qual it y.  I hope t o t ie what  I've learned int o 

furt her research and an art icle in t he fut ure.  Great  venue t oo. " 
Lisse Garnet t ,  Las Bodegas 

 

London Trade Tast ing evaluat ion report   
  
Tot al media coverage has increased by 18% in advert ising equivalency over last  year’ s Q3,  and 

int ernat ional media account ed for 15% of  al l unpaid media coverage in advert ising 
equivalency t his quarter.  

 

MEDIA REPORT |  Q3 SUMMARY OF COVERAGE 
Direct  and indirect  media coverage of  t he BC Wine Inst it ut e,  it s members and t he Wines of  

Br i t ish Columbia reached 108 mil l ion readers and viewers f rom Oct ober 1 t hrough December 
31.  Value for media coverage t ot aled $1,008,128.   

 
HIGHLIGHTS IN THE NEWS  

Calgary Herald |  Calgary chef  Darren MacLean t o serve up Canadian ingredient s at  exclusive 

http://click.winesofbc.winebc.com/?qs=2b3b45e272ecde96986bc83511207bc255ad820a180122e698d0a547efb9a0f3053e400338a0bc5126a063b5d2528114a7373affc6e343e6
http://click.winesofbc.winebc.com/?qs=2b3b45e272ecde96a9fd5d265a267ed09beb1c50a9ed0e2084dbdf66c17a4d094f59c65a4130d6ecad95e35d671ce7f29e6d548422aac018
http://click.winesofbc.winebc.com/?qs=2b3b45e272ecde96743e1c2588049fbb3425d9c06822e53d68f68f06adb1d56cd5d3f0e94ab74525366cf71ce570fe6694d350663aea39c8
http://click.winesofbc.winebc.com/?qs=2b3b45e272ecde96e3835e561c6721b5fbe34b8ef2cab9086bc5efa0ccdb88d3ff64f3f0b6cb00d9a3f9e173312f56d38188383d4179b011
http://click.winesofbc.winebc.com/?qs=2b3b45e272ecde96a8cdc9fe6432f0aeb887d98f2c755434ac03a3a9751e081145d320d3e404fab3af1a4a3bfcd205522b3b4e98ed26ee75
http://click.winesofbc.winebc.com/?qs=2b3b45e272ecde96dc4db8f42c0bceec1516b94e4b5aaad01f49bc528b5fd0543e5796b78300ffd8edba198b280ab05849cdf78b7e07cb7b


Tokyo event  
 

Global News |  Gurvinder Bhat ia skypes in wit h a special guest  f rom Hong Kong 
 

Wine Anorak |  The Judgment  of  BC 2019 

 
Vancouver is Awesome |  Everyt hing you need t o know t o pair BC wines wit h hol iday feast s 

 
Shanghai Daily |  Brit ish Columbia wines wil l  st and t he t est  of  t ime 

 

Kelowna Daily Courier |  Early Icewine harvest  welcomed in Okanagan 
 

Global News |  BC wine shines in j udgment  against  est abl ished European wines 
 

Gismondi On Wine |  Our Judgment  of  BC 

 
Cast anet .net  |  5t h annual Judgment  of  BC wines was also t he last  

 
For t he ful l Q3 Media Report ,  cl ick here.  

 

PRESS RELEASE ROUND-UP  
To ensure t he Wines of  Br i t ish Columbia st ay t op of  mind in key market s and t o make sure 

consumers and indust ry remain informed on issues af fect ing t he wine indust ry,  t he BC Wine 
Inst it ut e regularly issues press releases t o a group of  more t han 300 media,  primarily in 

Canada and t he US.   

 
Press releases issued in Q3 are locat ed in t he news sect ion of  WineBC.com. 

 

Quarterly Sales Report 

   

For Oct ober's sales report  cl ick on t he 

but t on below.  
 

  

OCTOBER  
  

 

http://click.winesofbc.winebc.com/?qs=2b3b45e272ecde96dc4db8f42c0bceec1516b94e4b5aaad01f49bc528b5fd0543e5796b78300ffd8edba198b280ab05849cdf78b7e07cb7b
http://click.winesofbc.winebc.com/?qs=2b3b45e272ecde96ffb3bc55bc8a0eff4eebdd4ea0dfe40743af671b7ab78316261099a2040a5c0d6646283ab131bc6b72acaf61d6bced3b
http://click.winesofbc.winebc.com/?qs=2b3b45e272ecde9682b080cf7c9df6a0427712569cfabf57851e6b92a181e23d57d45a4e583a12869716f50fa7d85cd97e763ee083008da5
http://click.winesofbc.winebc.com/?qs=0dcbe51bd9955aa2dd2879aad252cd7c5e01f63fb7ba05c783bd5abcc3bd1caa02d64e177951096956c6b15c9d3231ab6625aff02266a52e
http://click.winesofbc.winebc.com/?qs=0dcbe51bd9955aa26df59c4cedc634f11e5b1abcd3dacee9412a224b86781b8d6e94619d72b0abc035de6b1cc2835140b4c3060199865f95
http://click.winesofbc.winebc.com/?qs=0dcbe51bd9955aa22d07575e3f93090df68adf0d0bf7726b899f7ec0dceccbcab0997ecd8079e2bb61d8fc0f79fbeaa07b5927f04af21556
http://click.winesofbc.winebc.com/?qs=0dcbe51bd9955aa279161fc8d7dbf06c3d0300106f3cc1b182ac6747a9ccbf970d734ca8a9c63bc705d815d2ccd73bbe718445bb02d6fa13
http://click.winesofbc.winebc.com/?qs=0dcbe51bd9955aa230c9531f7aa274b41108af7c3ac24bbdabb86bc1d04c85490685e8cff391b796eefba16dc36d5dd9a1e82019f93630c9
http://click.winesofbc.winebc.com/?qs=0dcbe51bd9955aa261092dac2acf7db3c504492a99f6792a78836a018134508f2032fde1088d5afc9ef9e43d243070e70a9964ab5a517c90
http://click.winesofbc.winebc.com/?qs=0dcbe51bd9955aa243f0a38e14968d629fe896fd6c70edd4197e8a61b294fc05ca26a86f668b388978260b24347fc103ad38bf1aabe432bb
http://click.winesofbc.winebc.com/?qs=0dcbe51bd9955aa26f5ccf9e6cce0e6f6d4b3c36dc895cf6da38fc749eaa3cc524476444a7a7f3c50ad08bc536fdff5d0b5cf9e00bee6413
http://click.winesofbc.winebc.com/?qs=0dcbe51bd9955aa2746a5e0ffc3c96de0dd7415b518474cd8c2bd2d04b007ef30881d989f2159febf39422eabf2d19cb225e0d396d7dfc63


Events Manager 

Report 

Throughout  Q3, BCWI host ed several 

successful  event s and init iat ives including;  
Wine BC BootCamp,  Judgment  of  BC, t he 

13t h Annual Winemakers and Vit icul t ural ist s' 

Forum as wel l as t he newly launched pair· ing 
pass program. 

 
The BC Wine Inst it ut e and Westside Wine 

Trails (WWT) in part nership wit h Save-On-

Foods launched t he inaugural pair· ing pass 
program on November 2 and 3 f rom 12:00 PM 

t o 4:00 PM. 
 

The pair· ing program encouraged visit at ion t o 

WWT part icipat ing wineries during shoulder 
season.   
 

  

Kimberly Hundert mark,  Event s Manager  
 

  

  

 
Part icipat ing wineries were l ist ed on t he Wines of  Br i t ish Columbia pair· ing pass program 

page as wel l as on t he event s page of  t he WWT websit e.  
 

Each $30 pass provided pass holders wit h six experiences at  any of  t he 12 part icipat ing 

wineries.   
 

As part  of  t he part nership,  Save-On-Foods provided wineries wit h gif t  cards t o of fset  t he 
purchase cost  of  cheese or compliment ary del i product s.   

 

Sale of  160 passes (surpassing goal of  100 passes) led t o an average 87% redempt ion rat e for 
each pass. Feedback for t he program was very posit ive,  and plans are underway for a spring 

program including mult iple regional winery associat ion part icipat ion.  

 
To help guide t he 2019 Vint age Report ,  t he 13t h Annual Winemakers and Vit icul t ural ist s' 

Forum t ook place on November 29, 2019.  Master of  Wine; Rhys Pender led t he discussion wit h 

64 indust ry part ners at  Pent ict on Lakeside Resort .   
 

Key insight s were shared on t he st ate of  t he 2019 harvest  and wil l  help shape some of  t he 



t opics of  t he breakout  sessions during t he BC Wine Indust ry Insight  Conference on March 10, 
2020.   

 
Wit h an eye on a busy year ahead including t he 30t h Anniversary of  BC VQA act ivit ies,  
planning for all  2020 programming is underway.  Discover,  Bloom and Chef  Meet s BC Grape 

event s are conf irmed,  and early bird t icket  sales are st rong. In 2020, Vict oria wil l  host  Chef  

Meet s BC Grape in addit ion t o Bloom. 

 

Vancouver  - Thursday,  April 

9 
 

 

Victoria - Thursday, April 16 
 

 

Calgary - Thursday, April 23 
 

  

 

Marketing Manager Report  
The primary goal for t he A Tast e of  Home for 

t he Hol idays campaign was for consumers t o 
not  only choose BC VQA Wine but  t o purchase 

mult iple bot t les for t heir hol iday 
ent ert aining.  The secondary goal was t o have 

locals and visit ors explore t he dif ferent  

winery event s across t he province.  We 
created neck t ags, a poster,  a webpage, four 

infographics and several beaut iful images for 
social  media t o help people imagine and plan 

wine and cheese t ast ings.  

 
The hol iday webpage saw a st eady f low of  

visit ors increasing t he page visit s f rom t he 
previous year by 216%, and t he event s page 

saw visit ors increase by 52% compared wit h 

last  year.   
 

Over t he six week campaign,  we reached 
540,000 people t hrough our digit al  market ing 

ef fort s.  The infographics showed t he 

st rongest  engagement  across al l plat forms. 
Feedback f rom t he ret ail st ores was t hat  t hey 

loved t he POS and found t he mat erials 
helped engage cust omers.   
 

  

Candice Tipt on,  Market ing Manager  
 

  

 
"We've put  t he neck t ags on a lot  of  t he cheese-f riendly BC VQA Wine we carry,  and we've 
already had a posit ive response. One consumer bought  bot h a red and a whit e t o compare and 

pair wit h local cheese." 
Nat han Mer i lees, Manager  at  Vint age Spir i t s in Vict or ia 



    

 

     

 

Content Marketing 

Manager Report  

During t he t hird quart er,  t he Wines of  Br i t ish 

Columbia social market ing campaigns and 

digit al advert ising gained some signif icant  
ground using inf luencer market ing,  f resh 

visuals and accompanying key messages wit h 

ent icing calls t o act ion.  
 

Throughout  Q3, Wines of  Br i t ish Columbia 

developed and shared 717 pieces of  digit al  

market ing cont ent  across seven social  media 

channels t arget ed t o indust ry and 
st akeholders,  members,  media and 

consumers.   
 

Digit al market ing act ivit ies are l ist ed below:  
 

  

Ashley Spilak,  Cont ent  Market ing Manager  
 

  

Consumer 

•     Pour More BC fal l advert ising campaign earned 1000+ engagements and reached over 
15,700 Brit ish Columbians.  

•     Eight  guest  bloggers cont ributed t o WineBC.com's Tast e and Terroir blog earning more 

t han 3,060 views and featured t opics such as:  BC Wine Count ry event s for fal l ,  BC VQA Wine 
for Grey Cup,  Thanksgiving Day feast s wit h BC wine and t hree t able series in part nership wit h 

http://click.winesofbc.winebc.com/?qs=0dcbe51bd9955aa2743cecf3184a66b30c724e0fc8e41847b5a80f76225472ea2482886bc12dfd09593b117c0280787129d20932100fc360


inf luencer Tori Wesszer of  Fraiche Nut rit ion. 
•     Infographics promot ed BC VQA Wine sales for special event s including Hal loween and t he 

hol iday season,  earning more t han 8,344 engagement s on Facebook and Inst agram.  
•     Consumer hol iday campaign drove onl ine engagement  t o WineBC.com. See analyt ics 

report  here.  

•    The Vine consumer e-newslet t er (December) earned an open rat e of  38 per cent .  
•     Hol iday BC VQA Wine Giveaway in part nership wit h Save-On-Foods, Tourism Kelowna,  

Delt a Hot els and Inst agram inf luencer Ji l l ian Harris.  At  t he end of  t he campaign,  t he Wines of  

Br i t ish Columbia's Inst agram audience more t han doubled. See report  here.   

•    Klear Performance Report  for Q3 available here.  

 
Industry  

 
•     Over 200 pieces of  social media were 

shared, and close t o 300 phot os col lected 
as part  of  t he development  and del ivery of  

Wine BC Bootcamp 2019 Social Media plan, 

which included t he execut ion of  digit al 
advert ising.  The #Boot camp19 hasht ag 

garnered 269,700 impressions and earned 
176 ment ions.   

•     5t h and f inal #Judgment ofBC received a 

sol id 265 social media ment ions wit h an 
onl ine reach of  more t han 13,700 and 

555,800 impressions.  
 

   

  

•    Top post s for social media Wine BC Bootcamp + Pre-Fam & Judgment  of  BC Report  

(Oct ober 19 t hrough November 8).  

•     Launch of  BCWI member webinar plat form of fering new future market ing resources for 
BCWI membership.  

•     Wine BC 2030 landing page now available on WineBC.com.  

  

For t op post s and a summary report  of  Q3 social media analyt ics,  cl ick here. 

http://click.winesofbc.winebc.com/?qs=797858c14becd31fef05af07ebe33346d6141642a5ee3380b8f08d6d070a04cf445e42d4604469dcc912f788c99d84d91660ef2aa1b23660
http://click.winesofbc.winebc.com/?qs=797858c14becd31fa391b9ca3a48c1d858c042cba92b4d8276c20b7b26f308ba7cc101ae665c70ff096388251aab151a59842a64b5bf7aaf
http://click.winesofbc.winebc.com/?qs=797858c14becd31f69f8906a5096dd49354cbfafcbb3c79c3816d7f848d89f2e08f50b6228ef06575a39580f8cba54a40ba4a89cc5f5e6d8
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Meet BCWI Board members  

The BCWI is governed by a Board of  Direct ors t hat  consist s of  nine elect ed vot ing winery 
members and two non-vot ing ex of f icio members who oversee work of  t he President  & CEO 

and provide st rat egic guidance and ef fect ive oversight  for t he organizat ion and indust ry.  

While nominat ed by wineries f rom a similar size cat egory,  once elect ed, Direct ors work 
t oget her on behalf  of  t he ent ire membership t o fulf i l l  our mission and achieve our 

goals.   Every quart er,  we'l l  int roduce you t o members of  our Board of  Directors,  so you can 

get  t o know t he people advocat ing for you and our indust ry.   

Josh Stewart  

 
Josh St ewart ,  Manager,  Indust ry and 

Government  Relat ions  ̶  West ern Canada,  
Art erra Wines Canada is t he newest  member 

of  t he BCWI Board of  Direct ors.  Josh replaces 

Josie Tyabj i,  previously of  Great  Est at es,  
Art erra Wines Canada and past  Chair of  

BCWI.  
 

Josh says what  excit es him most  about  being 

on t he BCWI Board is t he chance t o connect  
wit h BC producers t o learn about  t he 

chal lenges and opport unit ies t hey're facing,  
and work t oget her as an indust ry t o push our 

col lect ive int erest s forward.   
 

   

  

Josh says one of  his biggest  focuses t his year as a BCWI Board member wil l  be on ensuring 

t hat  t he BC Liquor Dist ribut ion Branch and BC Liquor St ores are put t ing pol icies in place t o 
best  support  t he domest ic BC wine indust ry.  "As a t rusted and vit al indust ry part ner,  I t hink it  

is imperat ive t hat  we work t ogether t o recognize t he economic,  environment al and social  
benef it s t hat  arise f rom the growth of  our indust ry and col laborate on pol icies t o fost er t hat  

growt h," he says.   



 

   

Leo Gebert  

 
Leo Gebert  is t he President  and Co-Owner of  
St .  Hubertus & Oak Bay Est at e Winery Lt d.  

and has served as a BCWI Board member 

t hree t imes. His most  recent  Board 
represent at ion began in 2016.   

 
Leo says what  excit es him most  about  being a 

BCWI Board member is working t oget her wit h 

a wide variet y of  indust ry professionals for 
t he great er good of  t he indust ry.  As a BCWI 

Board member,  his goal for 2020 is t o unit e 
t he winegrowers of  BC and Canada t o t hrive 

as an indust ry.    
   

 

Q3 Wine Competition Results  
Each year,  BC VQA Wine and cert if ied 100% BC grape wine are ent ered int o dozens of  wine 

compet it ions where t hey show ext remely wel l .  BC VQA Wine winners are t racked. A t ot al of  
168 awards were received in Q3.  Visit  WineBC.com t o see ful l result s.   
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Wines of  Brit ish Columbia 

Suit e 470 - 1726 Dolphin Ave 

Kelowna,  Brit ish Columbia V1Y 9R9 

Canada 
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