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The fol lowing key messaging works t o ensure clear,  fact ual ,  relevant  and t imely informat ion is being 

shared on behal f  of  t he BC Wine Inst i t ut e,  member wineries and indust ry st akeholders t o promot e t he 

safet y and heal t h of  our communit y and t o encourage t he support  of  buying local .  Toget her,  we can 

keep our indust ry growing st rong.  Please share these key messages in your winery communications.  

 

Working together: 

 

1.  The BC wine indust ry support s t he federal  and provincial  government s’  cont inued ef fort s in 

minimizing risk and spread of  COVID-19.  We cont inue t o encourage al l  members t o pract ice 

physical  dist ancing t o keep t hemselves and ot hers safe.   

 

2.  The BC wine indust ry is working closely wit h t he Minist ries of  Agricul t ure and At t orney General ,  

provincial  and federal  agencies,  Wine Growers Canada,  Dest inat ion BC,  indust ry st akeholders 

and part ners t o assess t he current  and pot ent ial  impact  of  t he virus on our wine,  food and 

t ourism indust ry.  

 

3.  BCWI is working on a recovery plan for t he indust ry.  This wil l  require feedback f rom indust ry on 

t he short  and long-t erm ef fect s.  Fol lowing survey feedback BCWI wil l  work wit h government  on 

a plan t o move t he indust ry forward during t he crisis and t o ensure a swif t  recovery.   

 

4.  As t hese circumst ances can bring negat ive media at t ent ion and unrel iable informat ion t hrough 

social  media channels,  i t  is import ant  t o st ay informed and use clear,  accurat e and up-t o-dat e 

informat ion f rom of f icial  resources only.  

 

Prioritizing the safety and health of our families,  co-workers and communities: 

5.  The heal t h and wel l -being of  our visit ors and indust ry is our number one priori t y.  The BC Wine 

Inst i t ut e has developed Indust ry-wide COVID-19 Tast ing Room Prot ocols t hat  meet  and exceed 

guidel ines set  out  by t he Int erior Heal t h Aut horit y.  We encourage al l  wineries t o use t hese 

prot ocols and communicat e early t o your pat rons and wine club members on what  your winery 

is doing t o ensure social  dist ancing and what  ext ra precaut ions you are t aking t o keep 

employees,  guest s and cust omers safe and heal t hy.  

 

6.  Responsible alcohol  sales are essent ial  during COVID-19.  BCWI cont inues t o work wit h 

provinces’  Business Technical  Panel  (BTAP),  BC LDB,  privat e st ore operat ors,  hospit al i t y 

l icensees and Wine Growers Canada t o encourage government  t o keep l iquor st ores open during 

t his chal lenging period of  social  dist ancing and st rengt hen al t ernat ive sales dist r ibut ion 

channels for our members.  Keeping in mind t he safet y of  employee’ s and t heir f amil ies,  along 

wit h our local  communit ies,  consumers,  and business part ners are a t op priori t y.    

 

 

 

 

https://www.surveymonkey.com/r/impactCOVID19
https://winebc.com/industry/coronavirus-covid-19-updates/
http://image.winesofbc.winebc.com/lib/fe4115707564067e731472/m/1/9e64cb30-a82b-462b-a119-71d04990ffbc.pdf
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Support local by buying local: 

7.  While some winery t ast ing rooms are closed for sampl ing or rest rict ed t o a minimum number of  

visit ors,  many wineries remain open for direst  sales and are of fering special  onl ine shipping and 

promot ions on wine orders.  Let  Brit ish Columbians know what  your winery is doing t o help 

t hem access local  BC wine.  

 

8.  We wish t o express our sincerest  grat i t ude for t he ongoing support  of  your local  wine indust ry.  

Toget her,  we can keep our indust ry growing st rong.  Visit  your local  wineries onl ine t o see how 

you can support  your local  communit y by choosing t o buy local .   

 

9.  The COVID-19 crisis underscores t he importance of free interprovincial trade,  which would 

al low Canadians t o legal ly receive direct  wine shipment s in support  of  local  farmers and smal l  

businesses during t his t ime of  global  uncert aint y.  Canadians should be able t o purchase t he 

wine of  t heir choice safely while support ing t he nat ional  economy t hrough direct -t o-consumer 

shipment s of  wine.  The BCWI cont inues t o work wit h WGC t o engage provincial  of f icials where 

barriers remain.  

 

10.  Wit h 282 wineries and 923 grapegrowers,  t he BC wine indust ry is an import ant  cont ribut or t o 

t he local  regional  economies,  j obs and qual i t y of  l i f e and l ike any agricul t ure ent erprise 

whereby cul t ivat ion,  processing,  and dist ribut ion would be considered an essent ial  service,  BC 

wineries should be recognized as t he same in order t o preserve product ion and invent ory .   

 

11.  The BC wine indust ry is t aking act ion t o prot ect  t he more t han 12,000 j obs BC wineries support  

and t hat  are essent ial  t o maint aining operat ions during a pot ent ial  lockdown.   

 

Please direct media inquiries to the BC Wine Institute.  

 

Media Contact: 

Laura Kit t mer,  Communicat ions Direct or 

Brit ish Columbia Wine Inst i t ut e 

LKit t mer@WineBC.com 

P.  250-762-9744 ext .  108  
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