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Engaged 

Explorers

Enthusiastic 

Treaters

Mainstream 

Matures
Social Newbies

Contented 

Occasionals 

Kitchen 

Casuals 

Who are 

they?

Younger to mid-

aged, confident wine 

drinkers who enjoy 

discovering new 

wines

The youngest and 

most frequent wine 

drinking group with 

the strongest on-

premise wine 

drinking presence

The oldest segment, 

they are frequent 

wine drinkers who 

have strong wine 

knowledge due to 

experience

Younger wine 

drinkers, who drink 

wine fairly 

infrequently and 

are inexperienced 

in the category

The least frequent 

wine drinkers and 

an older segment, 

and like to stick to 

the brands they 

know and like 

Infrequent, mid-

aged to older wine 

drinkers who stick 

to the narrow 

range of wines 

they know

Why do they 

drink wine?

Wine is important to 

their lifestyle so they 

are willing to invest 

time and money in 

the category

They have a strong 

interest in the 

category, yet their 

age means they lack 

some confidence in 

their knowledge

They enjoy drinking 

wine at home in the 

evening, often with 

dinner, making an 

effort to pair wine 

with food

Wine is enjoyed as 

part of a wider 

social setting, and 

they enjoy 

opportunities to try 

new wines 

Drink wine very 

infrequently in both 

off and on-premise, 

with little interest 

in learning more 

about wine

Show little interest 

in wine, with it 

being a treat at the 

end of the day, but 

only a few times a 

month

Where?

Are purchasing wine 

through more 

specialized channels 

and are the highest 

spending in the on-

premise

The most frequent 

wine drinkers in the 

on-premise, with 

wine drinking 

typically centring 

around dining

Government-

controlled stores are 

seen as offering the 

most variety, most 

drinking is still at 

home, though on-

premise is now part 

of the mix

Likely to drink wine 

out with friends in 

bars and pubs more 

often than at home 

and are buying 

through 

convenience stores 

Drink wine at home 

with a meal 

occasionally and 

only drink out at 

most once a month

Have the lowest 

number of 

consumers who 

drink wine in the 

on-premise, being 

one of the lowest 

spenders

What do they 

drink?

Wine is their drink of 

choice, and they 

enjoy experimenting 

with lesser known 

varietals and 

countries of origin 

They have a taste for 

rosé wine more than 

other segments and 

also enjoy sparkling 

wine for more social 

occasions 

Have quite a varied 

alcoholic beverage 

repertoire, and are 

showing strong 

interest in Canadian 

wines 

Their overall 

alcoholic beverage 

repertoire is not 

hugely diverse, and 

they rely heavily on 

recommendations

Have a relatively 

narrow repertoire 

of varietals and 

country of origin, 

they tend to stick to 

styles of wine they 

know and trust

Tend to stick to the 

styles of wine and 

brands they know 

they like, with a 

narrow range to 

choose from 

Canada Portraits overview


