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WOMEN WORKING IN BC WINE CAMPAIGN 

Wines of British Columbia  

Timeline: March 1 – 31 , 2021 

Taste & Terroir – Women Working In BC Wine Blog Series - By Jennifer Schell, Award-Winning BC Wine and Food Author.   

Part 1 Blog: CELEBRATING WOMEN WORKING IN BC WINE; STRONG, INSPIRING, UNSTOPPABLE. PART TWO  

Blog Views Total: 707 . Average Time: 1 min. 55 seconds 

Part 2 Blog: CELEBRATING WOMEN WORKING IN BC WINE; STRONG, INSPIRING, UNSTOPPABLE. PART TWO  

Blog Views Total: 517. Average Time: 1 min. 39 seconds 

Total views on series: 1,224 

Facebook Ads Report (All Results) Facebook Organic Results Instagram Organic Results Twitter Organic Results 

Impressions: 128,574 

Reach: 57,027 

Engagement: 21,591 

Average CPC: $0.95 

Spend $900 

Reach: 40,796 

Engagement: 2,702 

Reach: 63,328 

Engagement: 2,647 

*Story views not accounted for 

Reach: 46,198 

Engagement: 1,015 

Social Media Total Reach: 207,449 

Social Media Total Engagement: 27,955 

Total Posts: 64 

Pivot Table: Post Engagement, Clicks 

 
Cont.. 

https://winebc.com/taste_terroir/part-one-bold-and-beautiful-stories-of-women-working-in-bc-wine-by-jennifer-schell/
https://winebc.com/taste_terroir/celebrating-women-working-in-bc-wine-strong-inspiring-unstoppable-part-two-by-jennifer-schell/
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Facebook Ad Sets Examples 

1. Part 1 
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2. Part 2 
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Top Instagram Posts for March: 
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Top Facebook Posts for March 
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